





Always use your best judgment.
This document is a great starting point.




IDENTITY




Always refer to the brand as ‘Scenes’ in alll
media mentions, including TVCs, ad copies, and
captions. Avoid any variations or modifications.







Primary Logo

Scenes is stepping up with
stronger identity — owning its
space while still tapping into
Swiggy's brand power.

Keeping the iconic Orange as
a secondary color but adding
a primary color to make
Scenes stand apart from
Swiggy, the parent brand.




Safe Space

The 'n"in Scenes isn't just a
letter — it's the logo's safe
space, anchoring the brand
with a distinct visual identity.

safe space

safe space

scenes




Vertical Logo

Vertical lockup should
not be the first choice.
Use it only when the
space is tight.

Visibility is key.

scenes



Safe Space

The 'n"in Scenes isn't just a
letter — it's the logo's safe
space, anchoring the brand
with a distinct visual identity.

safe space

safe space




Logo Colors

These are the approved
logo color combos — always
go for the two-color version
when you can.

Color

a scenes

Color - Reverse




Achromatic Logo

Black and white? Only when
there's no other choice.

B&W Print B&W Print - Reverse

e scenes




Logo Don'ts

The S-Pin will always be
filled, no stroke squircle.

scenes

@ scenes




Logo Don'ts

&3 Don't use any other color. &3 Don't add shadow. &3 Don't use orange Swiggy logo on pink bg.

§ scenes

& Don't make it in 3D. &3 Don't change spacing between S-Pin and Scenes. €9 Don't rotate.

enes

&3 Don't use gradient. & Don't use orange bg. &3 Don't switch the colors.

nes nes




Logo Don'ts

&3 Don't use other color bg.

nes

&9 Don't use black colour for Scenes.

& Don't make the logo shear.

enes

& Don't make the whole logo pink.

&3 Don't make the whole logo orange.

nes

nes

& Don't change the size of the S-Pin.

s esS

&3 Don't add an outline to the logo.

& Don't use bg color fill S-Pin.

&9 Don't stretch.

nes




Minimum Sizes

The logotype should always
be legible. Never use it in
sizes smaller than specified.

Screen Print

scenes scenes
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70 px 30 mm




Correct
Logo Placement

When creating a
comyposition, either place

the logo on the left corner,

right corner, or center it on
the central vertical axis.

Take advantage of the
space and make the logo
as large as possible.

® Top right aligned logo. % Top left aligned logo.

% Top center aligned logo.

e scenes e scenes

a scenes

% Bottom right aligned logo. % Bottom left aligned logo.

% Bottom center aligned logo.




Incorrect
Logo Placement

Avoid using logo
placements as shown. & Don't rotate logo. & Don't make it smaller than width+3.
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Color Palette

Scenes Pink leads the way,
with Swiggy Orange and
White backing it up as the
secondary colors.

Bold, balanced, and
unmistakably Scenes.




Color Palette

Scenes Pink leads the way,
with Swiggy Orange and
White backing it up as the
secondary colors.

Bold, balanced, and
unmistakably Scenes.

RGB
243 24 128

HEX
#f31880

CMYK
XXXX

RGB
255820

HEX
#ff5200

CMYK
0741000

SWIGGY ORANGE

WHITE

RGB
255 255 255

HEX
#HTf

CMYK
0000

SCENES PINK

RGB
000

HEX
0/0/0(0[0]0

CMYK
100100100100

Note : Sampling for Pink is going on for all the materials



Color Codes

To match the correct Scenes
colors, use the following
codes for accurate printing.

FLEX AND PRINT DIGITAL NEWSPAPER

RGB
243 24 128

CMYK HEX CMYK
090450 PANTONE 213 C #f31880 0100500

RGB
255820

CMYK HEX CMYK
0741000 PANTONE 021C #5200 0681000

Note : Sampling for Pink is going on for all the materials




Primary Extended

To add more depth to your
design, use tints and tones
of the Scenes Pink and
Swiggy Orange.

#f31880

#32f8b

#f24696

#f25cal

#f173ac

#fc5200

#f58b55

#f80e88

#fdfSee



Buttons and CTA

Our accent colors are
reserved for buttons,
links, and nudges that
need instant attention.
Use these colours

sparingly.

Maintain contrast while
using colors for the
buttons and CTAs.

White #000000

Green #63F7AC

Yellow #F4EC62




Color for Type

Maintain contrast while
using colors for text.

Stick to the primary
combinations given here.

— - -

ORANGE BLACK PINK

— - -




03 Typography




Typography

Type weight creates
hierarchy, making sure every
word lands just right. Gilroy
brings the range — with ten
weights to play with.

Gilroy Heavy
Gilroy Black
Gilroy ExtraBold
Gilroy Bold
Gilroy SemiBold
Gilroy Medium
Gilroy Regular
Gilroy Light
Gilroy UltraLight
Gilroy Thin

Gilroy Heavy
Gilroy Black
Gilroy ExtraBoid
Gilroy Bold
Gilroy SemiBold
Gilroy Medium
Gilroy Regular
Gilroy Light
Gilroy UltraLight
Gilroy Thin



Typography

Type weight creates
hierarchy, making sure every
word lands just right. Gilroy
brings the range — with ten
weights to play with.

Gilroy Heavy
Gilroy Black
Gilroy ExtraBold
Gilroy Bold
Gilroy SemiBold
Gilroy Medium
Gilroy Regular
Gilroy Light
Gilroy UltraLight
Gilroy Thin

Gilroy Heavy
Gilroy Black
Gilroy ExtraBoid
Gilroy Bold
Gilroy SemiBold
Gilroy Medium
Gilroy Regular
Gilroy Light
Gilroy UltraLight
Gilroy Thin



Type Hierarchy

Size, scale, and position shape
how we read. Keep type sizes
intentionally different for clear
hierarchy,

When setting type, the leading
should be consistent across
various applications. Leading
refers to the space between
lines of text.

Leading can be calculated
with the following formulas.

Type sizes are for example only.

Headline

Gilroy Extrabold

80pt/88pt leading
Auto kerning
Sentence case

Subhead

Gilroy Medium

30pt/33pt leading
Auto kerning
Sentence case

Body
Gilroy Light
15pt/21pt leading

Auto kerning
Sentence case

Type size x 1.1 = leading.
Headlines at 80pt would
have 88pt leading.

Type size x 1.1 = leading.
Headlines at 30pt would
have 33pt leading.

Type size x 1.4 = leading
Body copy at 15pt would have 21pt leading.



Type Hierarchy

Size, scale, and position shape
how we read. Keep type sizes

intentionally different for clear

hierarchy.

When setting type, the leading
should be consistent across
various applications. Leading
refers to the space between
lines of text.

Leading can be calculated
with the following formulas.

Type sizes are for example only,

Headline

Gilroy ExtraBold

80pt/88pt leading
Auto kerning
Sentence case

Subhead

Gilroy Medium

30pt/33pt leading
Auto kerning
Sentence case

Body
Gilroy Light
15pt/21pt leading

Auto kerning
Sentence case

Type size x 1.1 = leading.
Headlines at 80pt would
have 88pt leading.

Type size x 1.1 = leading.
Headlines at 30pt would
have 33pt leading.

Type size x 1.4 = leading
Body copy at 15pt would have 21pt leading.



Type Combinations

Examples of type
pairing for ExtraBold &
Medium font weights.

Your weekend

Scenes, sorted.

Book your tickets on Scenes.

Medium ExtraBold




COMMUNICATION




04 Logo Lockups




TICKETS EXCLUSIVELY ON

) scenes



Exclusive Event Logo

For all exclusive events,
use the logo lockup with
‘TICKETS EXCLUSIVELY ON'.

scenes

safe space

1/2 width of n

1/2 width of n

safe space




Exclusive Event
Vertical Logo

For all exclusive events,
use the logo lockup with

TICKETS EXCLUSIVELY ON'.

TICKETS EXCLUSIVELY ON

scenes




Exclusive Event
Vertical Logo

For all exclusive events,
use the logo lockup with

TICKETS EXCLUSIVELY ON'.

safe space

TICKETS EXCLUSIVELY ON

safe space

scenes




Non-exclusive Event Logo

For all non-exclusive events,
use the logo lockup with
‘TICKETS AVAILABLE ON'.

TICKETS AVAILABLE ON

) scenes




Non-exclusive Event Logo

For all non-exclusive events,
use the logo lockup with
‘TICKETS AVAILABLE ON'.

scenes

safe space

1/2 width of n

1/2 width of n

safe space




Non-exclusive Event
Vertical Logo

For all non-exclusive events,

use the logo lockup with
‘TICKETS AVAILABLE ON'.

TICKETS AVAILABLE ON

scenes




Non-exclusive Event
Vertical Logo

For all non-exclusive events,
use the logo lockup with
‘TICKETS AVAILABLE ON'.

safe space

TICKETS AVAILABLE ON

safe space

scenes
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Scenes Logo

Logo usage on
existing creatives.

MUMBAE ROOM

someplace elge

64 TEAMS, 8 TRIBES ONE CITY

BENGALURL

13™ SEPTEMBER

MELODIC TECHNO | BOLLY TECH MUSIC

13™ JULY,

AALNA  SEERN  srnth Lo KIRAN TARA BADMINTON ACADE\R

12™ JULY,
SOMEPLACE ELSE

COOKIES
WORKSHUP

GORALLY, INDIRANAGAR

D e ej [Mixed Vinyl Set]

VENUE HYDRATION STRATEGIC CREATIVE
PARTNER PARTNER PARTNER PARTNER

. . GUEST o= P §
12™ JULY, 1™ JULY, SELECTOR ‘Rﬁ“y pPICKEE" BETWEEN

1255
< SCENES

CULINARY CRAFT AMAZONIA

O oul




Exclusive
Event Logo

Logo usage on
existing creatives.

N e

TICKETS EXCLUSIVELY ON

THE SOCIAL i Jii
PICKLE ==: [Re=00

CONNECT BELONG

e e - g
PICKLEBALL MATCHES - JUNE | 5wries o . ,

i _ : ‘ : @rooka£IAMs il e o
BEER PONG PIcKlEBAlI. AFTERPARTY 14 g _ 3

TICKETS EXCLUSIVELY ON

GUEST — '
SELECTOR e scenes

TICKETS EXCLUSIVELY ON




Exclusive Event Logo:
Reels End Frame

Use Scenes Pink as
background color.

‘TICKETS EXCLUSIVELY ON'
will appear first as super,
followed by the Scenes logo.

End frame will feature the
‘Exclusive Event’ logo mockup.

TICKETS EXCLUSIVELY ON

TICKETS EXCLUSIVELY ON

e scenes




Non-exclusive
Event Logo

Logo usage on
existing creatives.

SIP, SAVOR & GROQx
L~

<G

TICKETS AVAILABLE ON

Butlian

AT THE TOP

THIE
WEEKEND HLI

2106 SAJ'URDAY 10 pm

FEATURING

RAJIV +1INO

RESERVATIONS: 022 5033 3555
48TH FLOOR, KOHINOOR SQUARE, N C. KELKAR MARG, DADAR WEST, SHIVAJI PARK.
NO ENTRY WITHOUT GUEST LIST ACCESS OR TABLE BOOKINGS. RIGHT TO ADMISSION IS RESERYED BY BASTIAN HOSPITALITY.

TICKETS AVAILABLE ON

§

‘} ADITYA BIRLA

nara

From Bangkok to Kolkata!
Nara Thai makes its way to Yauatcha.

1% = 13* July, 2025 | Available All Day

TICKETS AVAILABLE ON

§

DINING




Non-exclusive Event Logo:
Reels End Frame

Use Scenes Pink as
background color.

‘TICKETS AVAILABLE ON’
will appear first as super,
followed by the Scenes logo.

End frame will feature
the ‘Non-exclusive Event'
logo mockup.

TICKETS AVAILABLE ON

TICKETS AVAILABLE ON

a scenes
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s F CATCH ORRY AT BIG BULL!
= s T Get ready for Viral moments,
- ™ e i cocktails, music & more with Scenes!
i TR lIE

BUY TICKETS

TICKETS EXCLUSIVELY ON
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